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reasons
to attend

M Identify your route into the
booming Chinese print
market

B Meet China's most
forward-looking printers
and packagers: make crucial
business partnerships in a
culture where personal
communication is so highly
valued

Hl Communication is simple:
simultaneous translation will
be provided throughout the
conference and interpreters
will be on hand.

H Do business with senior
executives from leading
Chinese printers, keen to
acquire and understand more
about the latest print
technologies

M Discuss the latest and
future printing
technologies in a truly
global arena with
representatives from Europe,
the US, Australasia and Asia

M Identify future
development areas by
hearing what western
publishers and packaging
converters require from new
printing technologies

M If you are a western print
supplier, use this opportunity
to better understand the
potential of the Chinese
marketplace and find
potential JV or alliance
partners

M If you are a high volume print
buyer, meet face to face
with low-cost suppliers of
print and discuss your
requirements

M Spot clear opportunities to
sell equipment and
consumables to the
Chinese market

N\

Boom town

The Chinese print market is worth US$70 billion
and swelling at 10%+ a year, fuelled by spiralling
demand for western quality magazines, books,
labels and packaging. Emerging out of this lucrative
boom is tier of large regional print companies
created through privatisation and acquisition -

and all keen to integrate western technologies into
their operations.

Understanding the pros and cons of new technologies is
critical for these printers as they push to improve quality,
turnaround times and lower costs. Making the right buying
decisions could be the difference between success and
failure. So it's no surprise it's top of the agenda for MD's of
China's most promising printers.

Your route into the Chinese market

The Future of Print Technology is a unique event
bringing together global technical experts and suppliers
with Chinese printers and packagers. It's organised by Pira
International, Europe's largest print research organisation -
in collaboration with CCM Chemicals, Guangzhou. Providing
expert western insight into technical requirements and
presenting the most effective technologies on the market,

it is @ much needed opportunity for Chinese printers to
learn and discuss their future investment strategies.

This event is the perfect opportunity to:

* Meet China's most forward-looking printers
and make crucial business partnerships in a
culture where personal communication is so highly
valued

* Find potential JV or alliance partners

* Find cheap suppliers of print

* Sell equipment to the Chinese market

Simultaneous translation will be provided throughout
the conference and interpreters will be on hand.

Network with top Chinese printers and
packagers

The two day expert conference will be held in Guangzhou,
capital of Guangdong, and heart of China's lucrative printing
industry. With Guangdong being the location of a third of
China's top 100printers, this event is expected to attract
senior executives from many leading Chinese printers, keen
to acquire and understand more about the latest print
technologies.

The first day deals with technologies in publishing and
commercial print. The second day covers packaging and
labelling technologies. Each programme presents
viewpoints from throughout the print supply chain.
Publishers and packaging converters will reveal what trends
are pushing their industries forward.

Chinese printers' aim in attending is to learn what
technologies are available, which fit their requirements and
exactly how they can be fitted into long-term investment
plans.

Who should attend?
* Inks, press, equipment suppliers
* Printers

* Print management companies
* Packagers
* Buyers of print

Future of F
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08.30

09:00

09:10

09:45

10:20

10:55

11:20

11:55

12:30

Registration and refreshments

Opening remarks from the Chairs

Mike Hancock, PIRA INTERNATIONAL, UK
and Frank Liu, Chief Editor and Executive
Publisher, PACKAGING DIGEST CHINA,
China

The markets for packaging in China:

perspectives from inside and outside China

The past and future of print requirements

for packaging and labels in the European

and US market

* The development of packaging requirements

* Lowering costs, increasing speeds, improving
quality

* Major developments in print technology

e Changes in substrates, inks and materials
technologies

* Key drivers behind developments in printed
packaging

* Global market forecasts for printed packaging

Mike Hancock, PIRA INTERNATIONAL

(Managing Director, 1998-2006), UK

Chinese packaging and packaging printing

markets: a Chinese view

* Chinese packaging market features

* Packaging printing requirements

e Case studies: beverage, dairy and
pharmaceutical packaging

Frank Liu, Chief Editor and Executive

Publisher, PACKAGING DIGEST, CHINA

Printers' Perspective

- Future of Package Print in China

» What package print technologies they currently
use and plan to invest in (for example are they
increasing in flexo, gravure)

« Trends in China printing industry and how these
will drive technology demand

* The market environment and future

Mr. Wu Wenxiang, President of The Printing
Technology Association of China

Morning refreshments and networking break

Technologies in printing of packaging

Latest innovations in flexography for
packaging printing

* An overview of flexography

e Demand drivers within the industry

« Technological solutions available

* Flexography vs other print methods

* Prepress, finishing and other issues
Vijay Ramachandran, New Business
Development, DUPONT, US

Using new printing methods for flexible

packaging to create award-winning

methods

« Trends in flexible packaging print

e Use of latest printing technologies

* Creating world-class award-winning printed
packaging

Chris Ellison, Managing Director, OPM

GROUP, UK

New digital printing technologies for

packaging

» Where digital print is being used in packaging
in Europe and US

* Key drivers behind the adoption of digital
package printing

e Overview and assessment of technologies
available

« Future trends in digital print technology

Vince Cahill, President, VCE SOLUTIONS, US
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13:05

14:25

15:00

15.35

16:00

16:35

17:10

17.45

17.55

Lunch will be served for all speakers and delegates

Innovations and technology developments
in labels

New and future developments in labels and
consumer packaging
* Future developments in:
- design and prepress
- press technologies
- post press finishing
- the strategic use of information technology
in the interaction of the printer and the
consumer goods company
* New and exciting developments in the world
of new substrates, inks and coatings
* New developments in the growth of
promotional labels for primary packaging
e Use of variable printing with primary and
promotional labels
Bill Hickey, Chief Executive Officer,
SMYTH CO., US

Future print requirements for packaging

labels

* General trends in label printing

* Future technological requirements

* Future requirements for advances in material
substrates

Andrew Crawford, Marketing Director

Fasson, AVERY DENNISON, US

Afternoon refreshments and networking break

European and US trends and developments
in branded packaging and technology

requirements from the printing industry

Recent trends and future outlook for

packaging design of branded products

* Addressing UK and European trends for
cartonboard packaging

* Developing branded packaging

* Looking at substrate developments

* Looking at decoration developments and future
requirements for printing

Chris Clough, Divisional Design Director,

FIELD PACKAGING, subsidiary of

CHESAPEAKE CORPORATION, US

Brand building packaging and the future
of printing

* Key drivers of brand building packaging

* Growing importance of enhanced decoration
 Novel decoration technologies

« Future of printing for consumer packaging
Grahame Hughes, Manager, Printing
Development, Crown Technology, UK,
CROWN HOLDINGS, US

Innovation in the beverage can sector

* Recent trends: shape, size, shelf presentation

* Special print considerations for metal materials

* Special printing effects for packaging shelf
appeal

Simon Jennings, Managing Director Asia

Pacific, REXAM BEVERAGE CAN, UK

Day's remarks from the Chairs

Drinks reception and networking session
All speakers and delegates are invited to a

relaxed and informal drinks reception to
network and discuss the day's proceedings

08.30

09:00

09:10

09.45

10.20

10:45

11:20

11:55

12.30

Registration and refreshments

Opening remarks from the Chair
Mike Hancock, PIRA INTERNATIONAL, UK

Publications printing industries in China

and beyond

The past and future of global print

requirements for publishing and

commercial markets

* How print technologies are used today

e Key drivers in publishing and commercial
markets for print

* Recent innovations and cutting-edge
technologies in the print industry

* The rise of digital print

* The future: global market demands for print
technologies

Mike Hancock, PIRA INTERNATIONAL

(Managing Director, 1998-2006), UK

Publications printing market and

innovations in China: a Chinese printer's

perspective

e The publications printing market trends and key
drivers: both Chinese and overseas

* Developments in printing technologies

* Developments in substrates, inks and materials

* Future outlook for publications packaging
printing in China

Mr Feng, Director, LEO PAPER GROUP, China

Morning refreshments and networking break

Printing technology for publishing

industries

Future printing technology requirements
for the newspaper industry

* Future of newspapers overview

* General product trends

* Requirements for press technology

* Requirements for ink and paper technology

« Skills requirements

Paula Marsh, Quality Manager, WESTFERRY
PRINTERS, UK

Print standards and technical requirements
for books

* The science of printing

e Colour standards: 1SO 12647

e PFX Standards

e Co-edition workflows

* Reformatting

Michelle Thomas, Senior Technical
Production Manager, PENGUIN GROUP, UK

Latest developments in digital print

technologies for publishing and

commercial markets

* Introduction and overview of digital
print technologies

 Which technologies are suited to
which applications

* New print business models created by
digital print

 Which technologies to invest in

Vince Cahill, President, VCE SOLUTIONS, US

Lunch will be served for all speakers and delegates

13:50

14:25

15:00

15.35

16:00

16:35

17.10

17:45

Future technology requirements in
publishing

Book manufacturing in China: the view

from the USA

* USA book publishing: where does China fit?

* Case studies of successful and problematic
customers

* What Chinese printers can do to capture
more business

George C Dick, President, FOUR COLOUR

IMPORTS, US

Future technological requirements for

magazine and commercial printers

« Publishers' requirements for print: learning
from UPC media

« Trends in printing for commercial products

« Trends in printing for magazines

Sture Udd, Managing Director, UPC

PRINT, Finland

Printing requirements for sourcing print

for direct mail marketing in publishing

« Key developments in Europe

« National vs. international sources: the
business case for sourcing from continental
Europe and beyond

« Identifying supply base market and
minimising delivery times

* Why consider central / eastern Europe,
Mexico and China?

 Assessing markets in terms of speed, cost
and quality

Phillip Littleford, Global Supply Chains

Operations, READER'S DIGEST, US

Afternoon refreshments and networking break

Disruptive technologies in the print

industry

Overview of disruptive technologies in

the printing and publishing industries:

findings of a 2006 report

« Identifying disruptive technologies in printing
and publishing

* Expected changes in publishing needs and
technologies

* Impact of digital content revolution

* What's new in printing? Changes announced
at IPEX 2006

Wolfgang Bock, MD, ANITRA

MEDIENPROJEKTE, Germany

Printing of electronics: a truly

revolutionary technology for printers?

* What is the printing of electronics?

* How technologies work

* Why printers are getting involved

* Possible applications for printed electronics

* Impact on publishing, posters, displays,
advertising, packaging and other markets

Ed van den Kieboom, President, PLASTIC

ELECTRONICS FOUNDATION, Netherlands

Future western technologies for

publications printing

* Key drivers for printing technology
innovation in the west

* Improving quality, speed and lowering costs

« Identifying the right technology for the right
company

* Successfully incorporating new technologies

Neil Smith, Partner, BLUE BUFFALO

CONSULTING, US

Closing remarks from the Chair and close of
conference



